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Title: Neuroscience in Marketing and Pricing

Summary: Kai-Markus Mueller’s presentation will introduce how neuroscience and psychology have
changed the fields of marketing and pricing. He developed NeuroPricing™ a rigorously field-validated
methodology to measure perceived value implicitly from EEG brain signals as well as NeuroPricing™
Online — a method based on reaction times. Dr Mueller’s presentation will include marketing insights
from EEG and fMRI brain scans as well as the implications resulting from the respective studies. He will
also present a few industry cases in which the technology was used, from SMEs to Fortune 500s.
Furthermore, Dr Mueller will present a number of novel insights from his new book “The Invisible Game
— The Secrets and the Science of Winning Minds and Winning Deals”.
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